
 

 

Dear Members: 

 

Greetings to everyone! 

 

We have begun the 2014-2015 season and are getting off to a rousing start. 

 

On September 16, 2014, our 14th Annual Charity Golf Tournament took place at the Sun-

ningdale Country Club.   The tournament again benefitted the Alzheimer’s Association of 

New York and again was a great success.   Many thanks to the event chairperson, our 

Treasurer, Clare Cella, and all who worked on making this a memorable occasion helping 

an important cause. 

 

Our first meeting after the summer break took place at the venerable Roosevelt Hotel.  

The speaker was Bob Russo, General Manager of PCI Standards Council.   Mr. Russo 

spoke knowledgeably and entertainingly on the subject of securing credit card payments 

in this changing world. 

 

The Annual Walk to End Alzheimer’s was held in Riverside Park on October 19, 2014.   

Our chapter again participated, both by raising money for our team and walking the walk.  

Thanks to the event chairman, our immediate Past President, Joseph Delgado, and all who 

participated. 

 

A few days after the Alzheimer’s Walk, the 2014 HFTP Annual Convention and 

Tradeshow was held in New Orleans.    Many of our members attended and in addition to 

the HFTP sponsored seminars and events, were able to experience the unique delights of 

New Orleans.   Dinner at the elegant Commander’s Palace restaurant with our Board will 

remain one of my nicest HFTP memories. 

 

Upon returning to New York, we were fortunate to have the October meeting hosted by 

The Cornell Club.   The speakers were Thomas Ranallo and Nancy Johnson of Troy & 

Banks, who spoke about strategies to save money on utility and telecommunications bills. 

 

As you can see, I was not exaggerating when I said this was a busy time for our chapter.   

It is the enthusiasm of you, our members, which keeps the chapter active and thriving.   

Thank you to all. 

 

 

Sincerely, 

 

John A. Hyland 

President 
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On August 27, 2014, the Financial Ac-

counting Standards Board (FASB) is-

sued Accounting Standards Update 

No. 2014-15 (ASU 2014-15), Presenta-

tion of Financial Statements – Going 

Concern (Subtopic 205-40):  Disclosure 

of Uncertainties about an Entity’s Abil-

ity to Continue as a Going Concern.  The update offers 

guidance as to management’s responsibility to evaluate 

whether there is substantial doubt about an entity’s ability to 

continue as a going concern and also provides related foot-

note disclosures.  Click here for the text of the new standard:  

ASU 2014-15. 

 

Guidance exists in the current U.S. auditing standards which 

require auditors to evaluate whether there is a substantial 

doubt about an entity’s ability to continue as a going concern 

for a period of time not to exceed one year from the balance 

sheet date.  Those standards also require auditors to consid-

er the possible financial statement effects including footnote 

disclosures.  However, current auditing standards do not 

govern management’s footnote disclosures.  This new 

standard provides management with its own disclosure 

guidance. 

 

Requirements 

 
Management will be required to evaluate whether there are 

conditions or events that raise substantial doubt about an 

entity’s ability to continue as a going concern for a period 

of one year from the date the financial statements are 

issued or are available for issue.  Substantial doubt exists if 

it is probable that the entity will be unable to meet its obliga-

tions within one year after the issuance date.  Under the new 

standard, management is given guidance for evaluating 

whether there is substantial doubt by: 

 

▪ Requiring an evaluation every reporting period, including 

interim periods 

▪ Providing principles for consideration of the mitigating 

effects of management’s plans 

▪ Requiring certain disclosures when substantial doubt is 

alleviated as a result of consideration of management’s 

plans 

▪ Requiring a statement and other disclosures when substan-

tial doubt is not alleviated 

▪ Requiring an assessment for a period of one year after the 

date that the financial statements are issued or available to 

be issued 

 

Services and Entities Covered 

 

The new standard applies to compilations, reviews, and au-

dits prepared using U.S. GAAP as the basis of accounting.   

It applies to all companies, both private and publicly-

registered, as well as to not-for-profit organizations. 

 

Effective Date 
 

ASU 2014-15 is effective in the annual period ending after 

December 15, 2016, with early application permitted. 

 

Note:  Evaluation Time Period 

 

Under current U.S. GAAP, the evaluation of a going concern 

by the auditor is one year from the date of the financial state-

ments.  The new standard requires an evaluation of going 

concern by management extending to one year from the 

date the financial statements are issued or available for 
issue. 

 

*** 

If you have any questions or would like additional infor-
mation, please contact John Haslbauer, Partner, at  
jhaslbauer@odpkf.com or the partner in charge of your ac-
count. 
 

About Our Practice:  

PKF O'Connor Davies is division of O’Connor Davies, LLP, a 
full service Certified Public Accounting and consulting firm 
that has a long history of serving clients both domestically and 
internationally and providing specialized professional services 
of the highest quality. 
 
Our firm provides the information in this newsletter for general 
guidance only, and it does not constitute the provision of legal 
advice, tax advice, accounting services, investment advice, or 
professional consulting of any kind. 
 
IRS CIRCULAR 230 DISCLOSURE: To comply with IRS 
regulations, we are required to inform you that unless expressly 
stated otherwise, any discussion of U.S. federal tax issues in this 
correspondence (including any attachments) is not intended or 
written to be used, and cannot be used, (i) to avoid any penalties 
imposed under the Internal Revenue Code, or (ii) to promote, 
market, or recommend to another party any transaction or mat-
ter addressed herein. 

Accounting and Auditing Update: 
Going Concern Uncertainties - Focus on Management 

By John Haslbauer 
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Bonjour my fellow HFTP members, this is your intrepid 

correspondent reporting to you from beautiful New Orle-

ans, home to Emeril, zydeco jazz and this year’s Annual 

Convention.  As I touched down on the Crescent City I 

was determined to whet my appetite for knowledge & 

CHAE credits, fine dining and bons temps.  However, I 

was also on the trail of a grilled alligator meal.   

 

It’s early Wednesday afternoon and my search for gator 

began as I made my way, along with a group of our NYC 

chapter members, down to Bourbon Street.  Needing a bit 

of sustenance we dropped into the Bourbon House for 

some po’boys which we washed down with some Mimo-

sas and Bloody Marys.  Fully energized, we set off for the 

French Market, where I was sure to sample some gator.  

Unfortunately, we were quickly waylaid by the sweet 

scent of beignets at Café Du Monde.  After a quick bite, 

we strolled back to our hotel and got ready for the HFTP 

Welcome Reception.  Always one of the highlights of the 

convention, the reception is a time to catch up with old 

friends and make new ones.  There is also a great oppor-

tunity to meet a host of vendors representing a variety of 

hospitality products. 

Thursday morning began at 7:00 a.m. with the day’s first 

educational session.  Shortly thereafter, we moved on to 

the General Session.  The sessions are always a hot ticket 

as they are generally led by renowned motivational speak-

ers.  After getting fully charged and ready to go, we spent 

the rest of the day attending the concurrent educational 

sessions.  One major change this year is that you are now 

required to swipe in your ID badge to register at every 

session.  (No doubt a clever ploy by HFTP to keep the 

attendees in class and away from the temptations awaiting 

outside.)  After having completed the day’s classes your 

fellow NYC & New Jersey chapter members were off to 

the evening’s social event.  This year’s social, which was 

hosted by the New Orleans chapter, was held on the Cre-

ole Queen paddleboat.  Although we are treated to food, 

drinks and music I’m a little disappointed that it never 

leaves the dock.  Perhaps there was a fear that some of the 

revelers might take an unexpected plunge into the mighty 

Mississippi River.  Having found no gator on board, our 

next stop was at the renowned temple of haute cuisine, 

Commander’s Palace.  This NOLA institution truly lived 

up to its reputation as we enjoyed an amazing meal con-

sisting of turtle soup, fresh gulf seafood and a sublime 

bread pudding soufflé.  The night was young so it was off 

to Bourbon Street for some jazz and just a couple of Hur-

ricanes and Grenades. 

 

 

(continued on page 4) 

 

Gator Hunting in the Bayou 
By Humphrey Feliciano 
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Gator Hunting, continued from page 3 

 

Bleary eyed and tired we were back at Friday morning’s 

7:00 a.m. session.  Kudos to HFTP for putting together a 

program which included your choice of sessions ranging 

from finance, technology and ethics.  It really is a wonder-

ful opportunity to gain knowledge and insight to the many 

facets of our industry.  Even more kudos go out to our sis-

ter chapter in New Jersey.  They were the proud recipients 

of this year’s Chapter Choice award for their charitable 

efforts on behalf of the Valerie Fund.  Former President, 

Marilyn Cafone, who accepted the award on behalf of her 

chapter gave us what we thought would be the funniest 

moment of the day when she uttered the words, “ I hate 

technology”, when her PowerPoint presentation went on 

the fritz.  Alas, Marilyn’s PowerPoint wouldn’t be only 

gaffe on that day, as she soon discovered that the award 

was engraved with the title of “Chapter Coice”.  Oh well, 

we’re Accounting, not English, majors after all.  With 

spirits high, we enjoyed a good laugh during the Presi-

dent’s Ball, where NY and NJ were dressed in their finest 

and danced the night away.  The evening included the in-

stallation of HFTP’s new President, Daniel Conti, Jr. from 

Jupiter (Florida, not the planet, though he is a truly fun 

and wacky guy.)  The theme for the Ball was “Alice in 

Wonderland”, which featured the unforgettable sight of 

HFTP CEO Frank Wolfe dressed as a neon Cheshire cat.   

Since the Ball was winding down and the night was still 

young we headed back to Bourbon St.  If you happen to 

walk down to the end of the street you’ll find that the bars 

and clubs cater to the LGBT partygoers.  I must tell you 

that it was great down there.  As luck would have it, this 

was the week before Halloween and the variety of cos-

tumes was unbelievable.  We even had a Dominatrix, with 

her slave on a leash, take a quick whip to my wife’s rear 

end. 

 

Saturday morning came around far too soon and these ear-

ly sessions were getting tough.  However, it’s the last day 

of classes so we soldier on.  With heads full of knowledge 

and the rest of the afternoon free, we were off to see the 

sights.  Some of us headed over to the WWII museum and 

the others were off to the bayou; could a gator meal be far 

behind?  Well, there were plenty of gators to be seen, but 

none of them made it to the grill.  Foiled again!  It’s our  

last night in NOLA so, you guessed it, it’s back to Bour-

bon for one last evening of music and mayhem. 

 

Although I never did get my gator meal, I’m sure that I’ll 

be back.  If you think that you missed out on some great 

fun, perhaps you can join us at next year’s convention.  

We’ll be heading off to Seattle where I might have more 

success if I venture to find the ever elusive Starbucks Ca-

fé.  Laissez les bons temps roulez! 
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The Americans with Disabilities Act of 1990 (ADA) is a law 

which does not receive the media attention it did when first en-

acted, but nevertheless continues to significantly impact the hos-

pitality industry.   I will begin to revisit this important topic by 

discussing the standards by which an individual is judged to be 

disabled. 

 

A person is considered to be “disabled” and covered by the ADA 

if the individual: 

 

1.  has a physical or mental impairment that substantially limits 

one or more of the major life activities of the individual; 

 

2.  there is a record of such impairment; 

 

3.  the person is regarded as having such an impairment. 

 

The elements of the definition are broken down as such: 

 

1. “Substantial limitation of one or more major life activities” 

would include caring for one’s self, performing manual tasks, 

walking, seeing, hearing, breathing and learning and working. 

 

Life activities are restricted as to the conditions, manner or 

duration under which they can be performed in comparison to 

most people.  A person who is HIV positive would be consid-

ered disabled because there is substantial limitation as to pro-

creation and intimate sexual relationships.  However, persons 

with economic and cultural disadvantages such as a prison 

record or old age, are not considered disabled because these 

are not physical or mental impairments. 

 

2.  Record of impairment - Discrimination on the basis of past 

impairment is prohibited under the law.  This would include 

persons with a history of mental illness, cancer, or heart dis-

ease. 

 

3.  Individuals regarded as impaired - This would include an indi-

vidual who does not have an impairment that substantially 

limits major life activities but is treated as having such a limi-

tation or one who has an impairment that limits major life 

activities because of the attitudes of others toward the impair-

ment. 

 

An example would be severe burn victims who may be viewed as 

having a physical impairment, but do not in fact have substantial 

limitations of major life activities.   If such persons are discrimi-

nated against, they would be covered under the ADA. 

 

Other examples would be persons who have medical conditions 

under control, such as diabetes or epilepsy.  If an employer refus-

es to hire these persons because of a fear of “negative reactions” 

of others to the individuals then the persons would be “disabled” 

because a major life activity - working - has been affected. 

The Justice Files 

Save the Date! 
 

NYC CHAPTER  

HOLIDAY LUNCHEON 
 

Tuesday, December 9 

Angus Club Steakhouse 

135 East 55th Street (at Lexington Avenue) 

 
NYC CHAPTER  

MONTHLY MEETINGS 
 

Wednesday, January 28, 2015 

SoHo Grand Hotel 

310 West Broadway (at Grand Street) 

 

Wednesday, February 25, 2015 

The Standard Hotel, High Line 

848 Washington Street (at 13th Street) 

Hospitality Financial and  

Technology Professionals 
 

HFTP is the international professional association serving 

members working in hospitality. Since 1952, HFTP has been 

dedicated to  providing members with extraordinary network-

ing opportunities, industry-leading certification  programs and 

events, and essential  resources for professional growth. 

 

HFTP New York City Chapter is the founding  

chapter of the HFTP organization. 

 

To join or renew membership, please visit  

http://www.hftp.org/membership/. Click here to learn more 

about member benefits. 

 

Current members, should you need to update your  

details, please contact membership@hftp.org 
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These are the standards by which a person is judged to be disa-

bled.  The general rule is that employers shall not discriminate 

against a qualified individual with a disability in the job appli-

cation procedures, hiring, or any other term or condition of 

employment. 

 

In the next column, I will discuss how this rule is applied in 

practice. 

 

John A. Hyland, Esquire, Sherry & O’Neill 

http://www.hftp.org/membership/
http://www.hftp.org/membership/member_benefits/
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Throw away the Ouija and dart boards.  

Apparently predicting the performance 

of U.S. hotels has become very easy for 

U.S. hotel managers.  For the third con-

secutive year, management’s projections 

of revenues, expenses and profits con-

tained in their budgets have been extremely accurate. 

 

Since 2001, PKF Hospitality Research, a CBRE company, 

(PKF-HR) has assessed the accuracy of hotel budgets.  

Over the past 13 years, one trend has become very predict-

able.  During times of industry prosperity, hotel budgets 

are extremely accurate. 

 

In 2013, U.S. hoteliers overestimated their total property 

revenues by just 0.04 percent.  However, by accommodat-

ing fewer rooms than anticipated, the amount spent to op-

erate hotels was 0.07 percent less than anticipated, thus 

allowing for profits 0.07 percent in excess of the budgeted 

amount.  For the purpose of this analysis, profits are de-

fined as net operating income (NOI) before deductions for 

capital reserve, rent, interest, income taxes, depreciation, 

and amortization. 

 

As general managers, controllers, and directors of sales 

prepare their budgets and marketing plans for 2015, we 

present the results of our most recent look at the budgeting 

accuracy of U.S. hotel operators.  From PKF-HR’s 

Trends® in the Hotel Industry database, we identified 545 

operating statements that contained both actual and budg-

eted data for 2013.  Using these statements, we compared 

the revenues and expenses projected for 2013 with what 

was actually earned and spent during the year. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

A Little Short In Rooms 
 

Unlike recent years, hotel managers overestimated the 

number of rooms they would rent in 2013.  In their budg-

ets, operators anticipated a 1.5 percent increase in occu-

pied rooms.  At the end of the year, these same hotels 

achieved a 1.4 percent gain in occupancy rooms.  Accom-

modating fewer rooms led to slightly less pricing power.  

The hotels in our sample anticipated a 4.3 percent rise in 

average daily rates (ADR) in 2013, but only achieved a 

4.2 percent increase. 

 

The net result was a rooms revenue (RevPAR) shortfall of 

0.24 percent.  Concurrently, total hotel revenue was off 

budget by only 0.04 percent.  This implies that the com-

bined growth in revenue from food and beverage, other 

operated departments, and rentals and other income ex-

ceeded the budget.  The growth in revenue sources other 

than the rooms department was welcome news. 

 

Better On The Bottom 
 

Facing a revenue deficit relative to budgeted expectations, 

hotel managers were forced to take corrective actions in 

order to achieve their profit objectives.  During 2013, ex-

penses at the properties in the study sample increased by 

3.9 percent.  This is 0.1 percentage points less than the 

budgeted expense growth rate of 4.0 percent. 

 

Fortunately for hotel operators, and their owners, the 3.9 

percent growth in expense was sufficient to allow these 

properties to surpass their budgeted profit levels.  On aver-

age, the hotels in our sample exceeded their 2013 budget-

ed NOI goals by 0.07 percent. 

 

The Benefits of Accuracy 
 
The analysis of hotel budget accuracy is consistent with 

PKF-HR’s self-analysis of the accuracy of our Hotel Hori-

zons® forecasts of U.S. lodging industry performance.  

Our accuracy assessments have consistently shown that 

forecasts of lodging performance are most accurate during 

the growth periods of the business cycle.  PKF-HR’s latest 

forecasts call for continued real RevPAR gains through 

2017.  This implies that industry forecasts, as well as 

property-level budgets, will continue to be accurate for the 

foreseeable future. 

 
(continued on page 7) 
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Budgeting is Getting Easy 
by Robert Mandelbaum 



 

 

Budgeting, continued from page 6 
 

For participants in the lodging industry, accurate budgets 

and forecasts provide predictability.  For investors and 

lenders, predictability implies less risk.  For owners, pre-

dictability leads to better management of cash flows and 

investments.  For operators, predictability (in theory) 

means fewer headaches. 

 

What to Budget for 2015 
 

According to the September 2014 edition of Hotel Hori-

zons®, PKF-HR is projecting that a 6.7 percent increase in 

RevPAR will lead to a 6.3 percent gain in total hotel reve-

nues for 2015.  Concurrently, operating expenses are fore-

cast to rise by 3.7 percent.  This should result in a 12.4 

percent improvement in profits. 

 

 

Given this positive market forecast, historical trends indi-

cate that the odds are favorable for U.S. hotels to achieve 

their budgeted targets once again in 2015. 

 

* * * 

 

Robert Mandelbaum works in the Atlanta office of PKF-

HR, a CBRE company.  PKF-HR offers hotel managers 

several tools and reports to assist them in the preparation 

of their 2015 budgets.  For more information, please visit 

the PKF-HR website at store.pkfc.com, or call (855) 223-

1200.  This article was published in the September 2014 

edition of Lodging. 
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Budget Accuracy
2013 Budget vs Actual – All Hotels*

(Percent Change From 2012 to 2013)

Note: * - Sample of properties that reported budget data.

** - Before deducting capital reserves, rent, interest, income taxes, depreciation, and amortization.

Source: PKF Hospitality Research, a CBRE company.

 

 

 

(continued on page 8) 
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Budgeting, continued from page 7 
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Historical Budget Accuracy
Percent Difference

Actual Compared to Budgeted Dollars*

Source: PKF Hospitality Research, a CBRE company.

Note: * - Sample of properties that reported budget data.

** - Before deducting capital reserves, rent, interest, income taxes, depreciation, and amortization.

2013 Hotel Budget Accuracy
Percent Difference

Actual Compared to Budgeted Dollars*

Source: PKF Hospitality Research, a CBRE company.

Note: * - Sample of properties that reported budget data.

** - Before deducting capital reserves, rent, interest, income taxes, depreciation, and amortization.
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HOSPITALITY FINANCIAL AND TECHNOLOGY PROFESSIONALS 

NEW YORK CITY CHAPTER  

PROFIT & LOSS NOVEMBER 17, 2014 TOTALS 

Revenue    

Dinner Meeting Revenue         $4,205.00  

HFTP Intl. Membership Funding - 

HFTP Intl. Event Stipend                      -    

Annual Golf Outing  $500.00 

Annual Education Day - 

Annual Holiday Event - 

50/50 Collections - 

Interest (Bank Accounts)                $9.01 

Miscellaneous                      -    

Total Revenue       $4,714.01 

Expenses    

Office Supply Expense                      -    

NASBA Renewal - 

HFTP International Ad                      -    

Donations to Alzheimer's Association - 

Donations to Mid-Jersey Chapter  - 

Scholarship  - 

Dinner Meeting Expense $4,250.95 

Strategic Meeting Expense  - 

Monthly Administrative Services - 

Postage Expense (including Mailings)                      -    

Annual Golf Outing $540.00 

Leadership Stipend - 

Bank Fees  $69.90 

Education Day Expenses - 

Holiday Event Expense - 

Travel & Entertainm. Conv.Fees, High Tech. Annual Conf. - 

Summer Social Expense - 

Newsletter and Supplies - 

Miscellaneous Expense - 

Total Expenses $4,860.85 

Excess/(Loss) Revenue Over Expenses*      ($146.84) 

    

Closing Balance Citibank Operation Account      $39,524.25 

Closing Balance Citibank Scholarship Account         $3,496.31 

Money Market Scholarship Account       $12,349.64  

    

Total Cash $55,370.20 

   

Golf Outing Reserve Prior Year  ($1,615.17) 

Golf Outing Reserve Current Year ($18,910.00) 

  

NET POSITION  $34,845.03  
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